Coming home. Work, family and services in the 1990s and beyond.
The current trend of the 1990s appears to be one of increased work at home, home-manufactured products, and home-delivered services. Corporations, both large and small, are struggling to address the changing needs of working-age women and men as they attempt to strike a balance between career and family. The home care community, already deeply dedicated to family-focused care and keeping families together, is in an excellent position to expand services to meet the growing demand.